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When you think of the comfort the new 
Empire Gas Heating Appliances give .. . 
the convenience they add...and, the time, 
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Commercial Gas Appliances Get Boost 
in Coordinated Fall Promotion 


HE entire line of commercial gas 

appliances is getting the benefit of a 

selling boost in the promotion pro- 
gram prepared under the direction of 
the industrial and commercial gas sec- 
tion of American Gas Association for 
the use of utilities in their work with 
local dealers, during September, Octo- 
ber and November. The program, 
named “PEP,” for performance—econ- 
omy—profit, is nationwide in scope, in- 
cluding trade-magazine advertising. 

This program has been designed to 
make it possible for an individual gas 
company to utilize it in any degree that 
seems appropriate, in line with local 
considerations. For the guidance of the 
entire utility industry, AGA has pre- 
pared a well-coordinated series of sug- 
gestions on what to do to make the PEP 
program most effective. 

A portfolio with a wealth of practical 
material and information has gone for- 
ward to all AGA member-companies. 

It includes a wide variety of pieces 
that can be either mailed or distributed 
to dealers during personal contacts by 
utility commercial representatives. Some 
pieces are for imprinting and dealers’ use 
as their own promotion to commercial 
cooking establishments. Others are sug- 
gestions for better individual sales work 
by both the utilities’ commercial repre- 
sentatives and by dealer’s salesmen. Sales 
letters to dealer-salesmen from utilities 
are part of the portfolio as an aid to a 
higher interest and more activity at the 
level where appliance sales are actually 
made. 

A record of equipment installed on 
the premises of a commercial customer 
—or prospect—has been prepared to 
evaluate the kinds of equipment cur- 
rently being used, their condition and 
the possibility of additional. sales. It 
would appear that if this form were 
widely used, conscientiously, it would 
provide a multi-use census of commer- 
cial equipment in a utility service area 
where that information is not already on 
hand. 

A new color slide film, with a sug- 
gested script for a speaker, describing 
more than 70 outstanding kitchen in- 
stallations is available on a rental basis, 
for use in dealer-meetings. 

\!ll commercial cooking equipment is 
listed in “Where to Get It,” a directory 

t lists manufacturers, trade names 
ind sources of supplies. 

\ small roadside diner and the Wal- 
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dorf-Astoria is the range of commercial 
cooking establishments covered in the 
color-sound motion picture, “Where 
Food is Finest.” This is available on a 
rental basis for showings during this 
sales campaign. 

Script and properties for a live stage- 
presentation of “Mr. Flameless and 
Mrs. Flame” is available to show the 
competitive aspects of gas and electric 
equipment in commercial cooking. An- 
other set of script and properties for a 


live show during this campaign is the 
non-competitive showing of the ad- 
vantages Of gas cooking in “What So 
Proudly We Hail.” 

A sales and _ utilization manual, 
“Commercial Kitchens,” includes ma- 
terial contributed by a large number of 
specialists in the field of volume cook- 
ing. 

Six forceful banner-type displays are 
available for the PEP campaign. As 
showroom displays they might well be 
described as inescapable. 

This flexible campaign, for utility 
company use, starts with the planning 
within the company and follows through 
the announcement to dealers, the kick- 
off, maintenance of dealers’ interest 
throughout the campaign, cooperation 
with them, a sales prize program, how 
to use the display material and the 
dealer-promotion pieces as_ effective 
sales-aids during the campaign. 

At the close of the campaign, a vic- 
tory celebration is suggested by AGA 
to “cement good relations among gas 
company manufacturers and dealers.” 





A gas company contest, sponsored by Gas 
Appliance Manufacturers Association, is de- 
signed to encourage participation by gas com- 
panies in the PEP commercial gas cooking ap- 
pliance campaign during September, October 
and November. 

Three $300 cash prizes will be awarded; 
one to each commercial department sales 
manager of the winning company in three 
competitive divisions. The awards are to be 
used “for a victory celebration dinner for 
salemen and dealers—or otherwise as he may 
wish.’’ In addition, each winning company will 
receive a suitably engraved plaque to com- 
memorate the victory. 

All merchandising and non-merchandising 
gas companies in continental United States 
who register as participating in American Gas 
Association’s PEP sales campaign are eligible 
to enter. Companies will be grouped in three 
1953: 

Large—100,001 or more total gas custom- 
ers 


Medium—25,001 to 100,000 total gas cus- 


tomers 


divisions as of July 1, 


Small—to 25,000 total gas customers 

Gas companies competing in the GAMA 
competition must file progress reports of sales 
on the reporting forms furnished by A.G.A. 
for periods ending 

Sept. 15 

Sept. 30 


Oct. 15 
Oct. 30 


Nov. 16 
Nov. 30 





GAMA TIES CONTEST TO PEP PROMOTION 


The final report of sales during the three- 
months period of the contest must be post- 
marked not later than December 20, if it is to 
be considered. 

The contest starts September 1 and ends 
November 30. 

Sales of commercial gas cooking equip- 
ment, sold either by gas companies or their 
dealers, that will be counted in this contest 
include ranges, broilers, portable bake ovens, 
combination grills and broilers, fryers, grills, 
toasters, waterless 
food storage tables and steam kettles. The 
GAMA contest specifies that sales to the 
armed forces will not be counted and there 
is the added condition that the equipment 
must not only be sold but also installed and 
connected prior to December 20 to be counted 
toward prizes. 

Industrial type equipment is not considered 
in this contest. 

The winners in each of the three divisions 
will be determined through their dollar sales 
totals, based upon manufacturers’ list prices, 
f.o.b. plant, uninstalled. 

A board of five judges will be designated 
by GAMA for the PEP prize contest. Their de- 
cisions on questions pertaining to interpreta- 
tion or application of the rules will be con- 
sidered final and, in order to reach decisions, 
they may call upon competitors to furnish de- 
tailed information. 


salamanders, steamers, 






































Less Beef Shrinkage in Gas Ranges 
AGA Research Group Finds 





UCH has been said by way of com- 
M parison, about the varying degree of 
meat shrinkage when cooked in 
commercial ranges. Therefore it would ap- 
pear that the results of a recently com- 
pleted study on meat shrinkage, made by 
the Research Laboratories of American 
Gas Association, should prove interesting 
to those concerned with volume cooking. 
The results of the study indicate that 
meat shrinkage in the gas and electric ovens 
was essentially the same for all meats ex- 
cept beef. In roasting the beef it was found 
that the gas oven produced 7°; less shrink- 
age than the electric oven. 

This appreciable difference in the amount 
of beef shrinkage when using the gas oven 
was due in part, the research laboratories 
group reported, to the fat content of the 
beef. “High temperature radiation from the 
top element of the electric range oven ap- 
parently causes a greater loss on a fatty 
surface than does the convected heat,” 
their report states. 

In seeking to obtain an acceptable va- 
lidity for the results a scientific procedure 
was employed by the laboratory techni- 
cians. The AGA tests were conducted with 
one gas range and one electric range, both 
ranges being standard commercial models 
from well known manufacturers. The gas 
range was equipped with a_ graduated 
throttling thermostat and the electric 
range was equipped with a snap-acting 
thermostat. 

Thermo-couples connected to an elec- 





Caloric Using Sound Machine 

A recorder-playback device is being used 
by Caloric Stove Corp. in a novel sales pro- 
motion setup at Litt Bros., a Philadelphia 
department store. 

The recorder, which contains a sales mes- 
sage describing Caloric’s automatic fea- 
tures, is activated by stepping on a floor 
mat placed in front of the range. 
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tronic recorder were used to measure all 
oven, room and internal meat temperatures. 
Both thermostats were accurately calibrated 
for temperature adjustments through the 
use of five parallel-connected thermo- 
couples. 

In order to determine the percentage of 
shrinkage, weights of pans, meats and 
drippings were carefully measured by a 
laboratory kitchen scale, accurately sensi- 
tive for readings to plus or minus, one 
one-hundredth of a pound. 

Four different cuts of meat were used: 
standing rib sections of beef, Frenched legs 
of lamb, veal shoulders, and ground beef 
chuck. To insure further accuracy, paired 
sections of the meat cuts were used so that 
they would be as identical in weight and 
composition as possible. 

The over-all roasting procedures fol- 
lowed in the testing were taken from “Meat 
and Meat Cookery” published by the Na- 
tional Live Stock and Meat Board. Ther- 
mostats on both of the ranges were set and 
maintained at 325°F throughout the roast- 
ing process. 

According to the Commercial Cooking 
Bureau of AGA, all possible means were 
employed to see that the tests were accu- 
rate and scientific, with factual results be- 
ing substantiated by detailed data. 

The final analysis indicates that although 
there is little significant difference in meat 
shrinkage between the use of gas and elec- 
tric ovens, that difference which does exist, 
in beef roasting, favors the gas range oven. 


In addition to use as a point-of-purchase 
promoter, the machine, which is only six 
inches long, has been applied in Caloric 
sales meetings. In these meetings, scripts 
were timed so that the voice coming from 
the range seemed to be a conversation be- 
tween the meeting moderator and a ficti- 
tious character within the range. 

Caloric is considering the use of similar 


setups with the Message Repeater, a prod. 
uct of Mohawk Business Machines Corp.. 
New York, in other promotional plans this 
year. 


New Division for Amer Radiator Corp 

American Radiator & Standard Sanitary 
Corp. recently announced the establish- 
ment of the Sunbeam Air Conditioner divi- 
sion, Elyria, O., for the manufacture and 
sale of warm air heating equipment and 
cooling products. Thomas W. McNeill has 
been named president of the division, and 
H. M. Carnahan and Frank P. Weil, vice 
presidents, sales and manufacturing re- 
spectively. 


Range & Heat Equip Shipments Up 

Shipments of all three types of gas-op- 
erated heating equipment increased during 
May, according to Edward R. Martin, di- 
rector of marketing and statistics, Gas Ap- 
pliance Manufacturers Association. He re- 
ported that 42,600 gas-fired furnaces were 
shipped during the month, a 31.9% gain 
over the units shipped during May of 1952. 
Last month’s figure increased the total for 
the first five months of this year to 174,400 
units, a 30.6°% gain over the same period 
of 1952. 

Gas-operated boilers also gained during 
May, with 4,300 units shipped for an in- 
crease of 4.9% over May, 1952. 

Gas conversion burners made a 19.3" 
increase in May, with 17,900 units 
shipped. 

Shipments of domestic gas ranges in- 
creased 10.2°% during the first six months 
of this year over the comparable period of 
1952, with 1,144,600 units shipped during 
the period. June shipments amounted to 
169,300 units, 3.6°%, under the same month 
of 1952. 





MEN AT WORK 





Stewart-Warner Elects Directors 


All incumbent directors of Stewart-War- 
ner Corp. were re-elected at the annual 
meeting of stockholders recently, with 80°, 
of the company’s outstanding stock repre- 
sented. 

Directors elected were: James S. Knowl- 
son, Thomas H. Beacom, John F. Fennelly, 
Irving S. Florsheim, Henry T. Heald, Frank 
A. Hiter, George L. Meyer, Jr., and Wil- 
liam A. Patterson. All, with the exception 
of Mr. Heald, who is chancellor of New 
York University, reside in Chicago, loca- 
tion of the corporation’s general offices. 





J. H. BRINKER has been made director 
of marketing, A. O. Smith Corp. 

AL ENGSTROM is now sales representa- 
tive, headquarters in Erie, Pa., Dixie Prod- 
ucts, Inc. 

C. M. JEwELL has been named special 
sales representative, covering the entire 
United States, Detroit-Michigan Stove Co. 

R. T. MARSHALL is now sales manager, 
southern divisional, Williams division, 
Eureka Williams Corp. 

RICHARD N. RUECKER has been ap- 
pointed district manager, territory cover: 
ing Arizona, Colorado, New Mexico and 
Utah, and portions of six other states, Duo- 
Therm division, Motor Wheel Corp. 
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NEW BULLETINS 





EAR "ROUND AIR CONDITIONING WITH ONE 
NTRAL UNIT. This illustrated bulletin 
scribes the manufacturer’s line of air 
conditioning units. In addition to informa- 
tion on the advantages of summer-winter 

r conditioning, features of the company’s 
equipment are presented. The bulletin, in 
color, also lists some of the users of the 
manufacturer’s units. Also, included with 
the bulletin are specification sheets for: 
residential air cooled condenser; back to 
back summer-winter unit; counter-flow 
summer-winter units, and upright summer- 
winter unit. 

Bulletin DH DM 145. Pp. 2. Typhoon 
Air Conditioning Co., Inc., Brooklyn 15, 
N. Y. 

END GARBAGE WorRIES. This bulletin briefly 
but understandably describes and illustrates 
a residential gas-fired incinerator that is 
mounted on the chimney inside the base- 
ment. From the illustrations, the entire in- 
stallation appears to be simple, requiring 
no special tools. The incinerator is said to 
be adequate in size for families as large as 
six or eight persons. The unit has AGA ap- 
proval for natural, manufactured and mixed 
gases. A cast iron grate is used directly 
above the gas burner and the air-gas mixer. 

Bulletin 14, Model 148, Waste-King. Pp. 
2. Incinerator Products Co., 687 South Post 
Ave., Detroit 17. 


CORONATOR INCINERATOR. A gas-fired gar- 
bage and rubbish disposal unit is described 
in this bulletin. In addition to presenting 
information on the features of the model, 
specifications and ratings are given. The 
incinerator is for home or business place, 
stands 36” high and requires a floor space 
of 18” by 24”. AGA approved, it is a 2 
bushel capacity model. 

Coronator Incinerator Bulletin. Pp. 2. 
The Coroaire Heater Corp., 1422 Euclid 
Ave., Cleveland 15. 


Mutti-CoLorep Gas BURNING LoG. This 
bulletin describes a new lightweight gas log 


' for operation on natural, manufactured and 


LP gases. The width of the log is 24”, 
height 16” and depth 12”. The manufac- 
turer states that it operates separately and 
will not backfire. In operation, it is rated 
at an input of 25,000 Btu. A rainbow color 
effect is produced during combustion. 
Bulletin NAGA. Pp. 1. National Gas 
Logs, Inc., 1528 Williamsbridge Road, New 
York 61. 


VeNKO Gas-FiRED PACKAGED UNIT. The 
packaged unit described in this bulletin is 
i fire-tube type hot water boiler for space 
heating radiators, and a submerged coil, 
tankless type domestic water heater. For 
use with manufactured, natural and LP 
gas, it is AGA and ASME approved, with 
AGA ratings of 140,000 Btu/hr input, 112,- 
000 Btu/hr output. The bulletin presents 
mation on all of the features, a cut- 
away illustration of the unit showing all 
Parts, a listing of equipment furnished with 
each unit and a chart of details. 
enko Packaged Unit. Pp. 4. Waterfilm 
ers, Inc., division of L. O. Koven & 
, Inc., 154 Ogden Ave., Jersey City 7, 


| 
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DOUBLE DOMESTIC DUTY IN 
NEW JOHN WOOD HEATER 

Another new new appliance, with a 
somewhat specialized but, none-the-less, 
an apparently high sales appeal, is now 
broadening the public impression of the 
applicability of gas and gas appliances to 
modern living. 

It is a combination automatic gas 
water heater and space heater developed 
and manufactured by John Wood Co. 

The double-convenience feature of 











the unit is derived from its use of the 
heated air normally surrounding the hot 
water storage tank, for space heating. 
Capable of raising the air temperature of 
a small room approximately 45° F 
within one hour, John Wood says, heat- 
ing is achieved by a thermostatically- 
controlled blower which circulates air 
between the jacket and the hot water 
storage tank and then expels it into the 
room through a vent in front of the 
heater. The heated air, free from fumes 


and odors, is discharged at the rate of 
50 cfm. 

The automatic blower, controlled by a 
wall-type thermostat, can maintain a 
comfortable room temperature without 
affecting the efficiency of the hot water 
heater. 

This space-saving combination heater 
is installed and flued exactly like a con- 
ventional automatic water heater. The 
only other connections are to the blower 
and room thermostat. 

Designed specifically for medium- 
sized unheated kitchens, small offices 
and milk houses and damp basements 
where it may check condensation in 
summer months, the two-in-one heater 
operates on all types of fuel gas. 

Specifications of the unit include: 30 
gallons hot water heating capacity, and 
burner input of 24,000 Btu/hr. Standard 
equipment includes: vertical pilot; cast 
iron burner with raised ports; heavy in- 
sulation surrounding warm air chamber; 
it is manually operated by two push but- 
tons, and has black enameled grill with 
louvers; and combination Tank Master 
thermostat and safety pilot valve with 
100° protection gas shut-off to the 
burner and pilot in event of gas failure. 

The tanks are made of heavy steel, 
hot-dipped galvanized, inside and out- 
side; tested at 355 lbs. pressure. 





NEW GAS APPLIANCES 





Hot water boilers 

A new line of hot water cast iron wet 
base boilers, with self-cleaning water tube 
construction, has been announced. The wet 
base feature is said to allow for installation 
directly on combustible flooring and to 
permit all-on-one-floor piping systems to 
be used. Reportedly suitable for small 
homes, individual apartments, basementless 
homes, or small commercial buildings, the 
gas boiler is designed so that self-cleaning 
water tubes and baffles are cast in each 
section to produce peak heating efficiency. 
Built and tested in accordance with ASME 
code for low pressure boilers, all boiler sec- 
































AUTOMATIC INCINOR 


GAS-FIRED INCINERATOR 


A “MUST” in Homes with Automatic Heat 
A FULL-PROFIT LINE « NO TRADE-INS 


INCINOR IS APPROVED BY A.G.A. LABORATORIES 


ACT NOW FOR COMPLETE DETAILS 
INCINERATION DIVISION, BOWSER, INC., CAIRO, ILL. 
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tions are subjected to hydrostatic test of 
100 psi before and after assembly. With 
a single port burner, the boiler is AGA 
approved for installation on combustible 
flooring. The unit is available in three sizes: 





87,000, 115,000 and 150,000 Btu input/hi 
The wet base of the boiler surrounds the 
combustion chamber, and is said to assure 
maximum heat transfer at the point of 
highest heat concentration. 

Gordoneer boilers. Roberts-Gordon Ap- 
pliance Corp., Buffalo, N. Y. 


Domestic incinerators 


Three models of this new incinerator 
have been introduced by the manufacturer; 
fully automatic 1% bushel and 2% bushel 





capacities and a 12 bushel size, with safety 
pilot, for manual operation. The cylindri- 
cal design of the incinerator is said to pro- 
vide a space-saving feature and, with the 
absence of corners, to assist the inburning 
operation by eliminating clogging. All 
models are 372” high and have hydraulic 
firebrick linings subjected to over 2,000°F 
in manufacture. The lining reportedly will 
not rust out, burn out or warp. All controls 
are on the outside. The three models op- 
erate on all gases. Radiation of heat to the 
outside is said to be limited by the fire- 
brick wall, acting as a heat reservoir, and 
heavy insulation. Available in white sili- 
con finish. 

Consum-All. Cribben & Sexton Co., 69 
W. Washington St., Chicago 2. 


Water heater control 


To improve the appearance of the auto- 
matic water heater control this manufac- 
turer now makes the control available with 
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CLASSIFIED 








SALES ENGINEER, 
FLAME HARDENING EQUIPMENT 


Large midwest manufacturer has several 
positions open for men 30-40 years of age, 
who have 2-4 years of college, majoring 
in physical sciences, mathematics, and 
metallurgy. Experience in general shop, 
heat treating, welding, or metallurgy re- 
quired. Sales experience desired but not 
necessary. Position involves cost estimat- 
ing, promotion and sales of machines for 


performing flame hardening process. 
Salary open. Please send a resume of 
personal data, education, and experience. 


Address: Box 256, c/o American Gas Jour- 
nal, Inc., 205 E. 42nd St., New York 17, 
|» - 








GAS ENGINEER 


Growing natural gas company lo- 
cated in north central area has open- 
ing for gas engineer experienced in 
preparation of material for presen- 
tation before regulatory bodies and 
in natural gas transmission or distri- 
bution operations. Salary commen- 
surate with ability and experience. 
Replies confidential. 
Box 257 


AMERICAN GAS JOURNAL 
205 E. 42nd St., New York 17, N. Y. 








GRADUATE ENGINEER 


Growing natural gas company lo- 
cated in north central area has open- 
ing for recent graduate for engineer- 
ing work in connection with natural 
gas transmission and distribution op- 
erations. Some experience in field 
desirable but not essential. Salary 
commensurate with ability and ex- 
perience. Replies confidential. 
Box 258 


AMERICAN GAS JOURNAL 
205 E. 42nd St., New York 17, N. Y. 














a silvery, electro-tin finish that harmonizes 
with the water heater and reportedly makes 
the control an inconspicuous part of the 
unit. The company states that the electro-tin 
finish offers resistance to tarnish and is 





nearly 100% non-corrosive and non-toxic. 
Also, it is reported that this is the first con- 
trol to be furnished with this finish. 

Titan Tankmaster Controls. The Titan 
Valve and Mfg. Co., 9913 Elk Ave., Cleve- 
land 8. 
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Automatic floor furnace 

Rated at 90,000 Btu input and 67,500 
| Btu output, this new automatic gas fired 
floor furnace is designed to satisfactorily 





heat the small home, with or without base- 7 


ment, in the colder sections of the country 
The unit, AGA approved for use with 
natural, manufactured or LP gas, has 100' 
safety shut-off valve and all controls com- 
pletely installed, including automatic far 


switch and limit switch, and gas valve with 7 


thermostat and transformer. Other features 


include: auxiliary cold air returns which] 


are said to increase circulation of heat 


all-steel burner, compact size, and com-| 


bustion assembly made of 18-gauge steel 


All fabricated parts are completely formed. 7 


none are drawn, reportedly making 


quieter, stronger unit. The furnace carries 7 
the manufacturer’s 10-year warranty. The J 


company has, in addition to this unit, 4 
complete line of floor furnaces including 
models rated at 80,000, 60,000 and 40,00 
Btu. 


Model GFL- 5390 Shallo-Well. Ora04 


Co., 2222 So. Third St., Columbus 7. 
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with Residents of an eastern city were aroused when word spread that rhe installation of a handsome, compact Wiggins Gasholder 

\‘ a sewage digester gasholder was being planned in their neighbor- solved the problem to everybody's satisfaction. The only truly 
1 OF BF I ; ; ; 
com: | hood. They visualized a “sore thumb” superstructure with rig- modern gasholder, the Wiggins gasholder is not only safe, effi- 
> fan sing looming high overhead, thought of property values skidding cient and economical but—due to its simplicity —it’s also good- 
will : . , . ° 
: because they d have an ugly, old-fashioned gas works as a new looking. Dry fabric seal and self-aligning piston eliminate unsightly 
tures ee : ; 
which & neighbor. Their protests posed a serious problem in community exterior mechanisms required for other types of gasholders. For 
heat elations for the company. complete facts, write General American. 
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GENERAL AMERICAN TRANSPORTATION CORPORATION 


135 South LaSalle Street + Chicago 90, Illinois +* Offices in Principal Cities 














